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Financial Highlights
(All amounts are expressed in thousands of Ghana cedi)

Business Performance
The company achieved a 13.6% increase in revenue compared to the same period last year, driven
once again by growth in our Power Brands (30.8% YOY) in Personal Care (Pepsodent), Home
Care (Comfort) and Beauty/Wellbeing (Vaseline) categories. This growth was achieved through
improving our brand investment to reach consumers and a deliberate focus on execution at the
point of purchase.
Operating profit margin in Q1 2026 improved significantly to 25.9% from 11.1% in the same
period prior year. This result reflects the topline leverage we obtained from the shift to our power
brands with strong margins, effective cost management and improved operational efficiency.
Above all, this result was also enabled by a stable macroeconomic environment.
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Notes to the financial statements
1a. BASIS OF ACCOUNTING
The financial statements have been prepared using the same accounting policies as in the
published 2025 Annual Report and Financial Statements.

1b. STATEMENT OF COMPLIANCE
The financial statements have been prepared in accordance with International Financial
Reporting Standards (IFRS) and in the manner required by the Companies Act, 2019 (Act 992).

1c. BASIS OF MEASUREMENT
The financial statements have been prepared under the historical cost convention.


